
  

 

 

 

 

City of Sydney – Draft Economic Development Framework 

 
Comments  Recommendations  

Priority 1 - Strengthen Sydney’s Competitiveness  

A liveable city  

I agree that key to securing Sydney’s reputation as a truly global city is ensuring the city 
has world class facilities, amenities and public spaces and that there is a program in 
place to ensures these are maintained and renewed over time to keep them fresh, vibrant 
and relevant. The “health” of the public domain is integral to attracting big and small 
business investment, leisure and business tourists, and major events. 

To achieve this, it is evident there will need to be substantial investment in, and 
considerable public works undertaken within the City of Sydney (City) so that we can 
achieve a city comparable to other global cities. 

Such public works projects will inevitably cause disruption to big and small businesses, 
city workers, residents, tourists and the general public. Therefore it is essential that 
engagement with key stakeholders, including the Office of the NSW Small Business 
Commissioner (OSBC), industry associations, government agencies and tourist 
attractions, takes place well in advance of works commencing. This will enable these 
stakeholders to: understand how the works will impact upon the daily activities of small 
businesses; identify how they can assist small businesses in preparing for the 
disruptions; how they can partner with the City to minimise such disruptions; and, identify 
innovative and positive solutions to deal with arising issues. 

The major projects outlined in the strategy will have considerable benefit for many small 
businesses and OSBC welcomes the opportunity to collaborate with the City in preparing 
small businesses not only for the disruptions whilst work is being undertaken but also for 
the opportunities that will arise once the projects are completed. 

• That the City undertake engagement with the 
OSBC place prior to and during 
implementation of the strategy and whilst 
major projects are in progress, so that we can 
assist in providing timely assistance to local 
businesses affected by changes to clearway 
conditions.  For example, ensuring proactive 
engagement by Small Biz Bus and Small Biz 
Connect advisors in affected areas. 

• That the City leverage off the Small Biz 
Connect program so that proactive 
engagement with small businesses can take 
place which will assist them in positioning 
themselves to take advantage of the 
opportunities that will result from greater foot 
traffic, better pedestrian access, more 
attractive public spaces and subsidised work 
spaces that will be a result of projects such as 
the George Street Light Rail and Chinatown 
Public Domain Plans. 

• That the City consider streamlining application 
and licensing processes during special events 

by establishing a ‘Special Events” licence 
category for small businesses wishing to be 
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Comments  Recommendations  

involved in events. This would enable the 
small businesses to take advantage of 
increased foot traffic by offering outdoor 
dining and extended trading hours for the 
duration of the event without having to go 
through the more onerous application 
processes associated with normal 
development application processes. 

A lively and active city  

I support the City’s intention to work with event organisers and the business community 
to leverage events and ensure they deliver significant economic advantage. It is essential 
that small businesses, such as retail outlets, cafes and restaurants are part of that 
process so that they can maximise the economic benefit from these events. 

Experience has shown that in the past many small businesses, particularly cafes and 
restaurants have not been properly incorporated into the planning process for events 
such as Vivid and as a result were unprepared for the volume of visitors and had not 
adjusted their offering to suit the nature of the event and visitor needs. Resulting in many 
visitors feeling dissatisfied not with the event but with the fact that businesses were not 
set up to meet their needs. 

• That engagement with OSBC take place well 
in advance of major events so that we can 
assist in readying small businesses for the 
potential interruptions and opportunities that 
major events will bring. 

 

Driving outcomes through property  

I support the City’s intention to proactively manage its portfolio of commercial properties 
and community facilities to influence the quality, amenity, economy and character of local 
neighbourhoods.  

I strongly support the City’s intention to work with property and private business owners 
to work on short and long term solutions to activate underutilised property, attract and 
retain the right mix of tenants and to implement sustainable programs. 

The underutilisation of properties and high vacancy rates along key strips such as Oxford 
Street is affecting the overall attractiveness of the surrounding local area and inhibiting 

• That engagement with OSBC take place so 
that support can be provided through the 
Small Biz Connect program in a timely and 
ongoing manner to small businesses that 
move into underutilised properties and/or 
areas where the City is trying to activate 
business and neighbourhood activity. 

• That ongoing collaboration between the City 
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Comments  Recommendations  

the willingness of potential small businesses to consider these locations.  

However, these strategies are insufficient without also providing the right type of ongoing 
support to assist those small businesses who move into underutilised properties and 
areas with poor tenant occupancy. As not only is it important to provide assistance during 
the initial start-up phase but also to provide ongoing support so that businesses can 
survive and thrive in locals communities as they transition through the various stages of 
regeneration and re-gentrification.  

Small businesses could be linked in to the OSBC’s Small Biz Connect program, which is 
a contemporary program providing quality small business advice, resulting in 
accountability, accelerated growth and measurable outcomes for small businesses. 
Where particular sector specialisation is required than the OSBC can partner with 
relevant industry associations to provide appropriate skills and training to the advisors so 
that they can respond to the needs of small businesses. 

and OSBC take place to facilitate the 
specialist skills development needs for the 
Small Biz Connect business advisors which 
will enable them to respond proactively to 
changes in broader economic trends and/or 
local market demands.  

• That the City and OSBC partner to develop 
and hold forums focussed on providing 
targeted information to landlords designed to 
assist them in understanding the changing 
market place, managing their expectations 
around rental returns and providing guidance 
on how they can position themselves for the 
future. 

Making it easier to do business  

I agree with the assessment that small business finds it difficult to navigate through 
government procedures and approvals. The OSBC is often approached by small 
businesses with examples of the difficulties they have experienced when dealing with 
government agencies and local councils. Whilst the OSBC appreciates that where there 
is an intersection between business and community needs there is often conflict, 
however a healthy and thriving small business community is critical to the vibrancy and 
amenity of local communities. 

An effective regulatory framework should be: 

Simple, easy to implement and consistent with regulatory objectives – both the City and 
businesses must have a regulatory framework which provides clarity around their 
respective regulatory responsibilities and empowers them to administer these 
responsibilities with certainty and marginal room for error and/or misinterpretation.  
Small business friendly - given the high representation of small businesses within the City 

• That the City of Sydney ensures the 
regulatory framework is: 

– Simple, easy to implement and consistent 
with regulatory objectives; 

– Small business friendly; and, 
– Flexible and responsive. 

• That the City utilise the services of OSBC in 
the development of small business friendly 
processes, applications and information to 
ensure that these are targeted, simple and 
easy to use. 

• That workshops for businesses to assist with 
understanding the basics of development 
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Comments  Recommendations  

it is essential that the regulatory framework is small business friendly and information is 
designed from a small business perspective. This means ensuring that: information and 
documentation is accessible; key messages are written in plain English; and the 
requirements and responsibilities of business owners are clearly articulated. 
Flexible and responsive – the regulatory framework needs to have some degree of 
flexibility in terms of being able to respond and adapt to changes in market conditions, 
business needs, industry trends and consumer demands. 

applications, planning controls and 
compliance requirements should be delivered 
more than once a year, and even more 
frequently when significant changes to a 
process or requirement have been 
implemented. 

• That online tools such as templates should be 
easily accessible on the City of Sydney 
website and should be written in plain English. 

• That the City should continue to ensure that 
Council employees are providing high quality 
customer service to all businesses, 
particularly in relation to enquiries from small 
businesses about planning approvals, 
processes, and compliance, which is often 
time consuming for small businesses. 

Priority 2 - Improve Productivity & Capacity  

No Comment  

Priority 3 - Promote Opportunity  

Encouraging collaboration 

I strongly support a focus on strengthening networks with business as a means of 
sharing information, promoting opportunities, harnessing ideas and listening to concerns. 
By establishing ongoing forums for engagement with the business community the City 
will be better positioned to identify: common business issues; market trends; current 
threats; and, future opportunities. 

I note the City and OSBC have collaborated on a number of initiatives for the small 

• That the City utilise the network of Small Biz 
Connect network to assist in getting key 
messages out to small businesses. The 
advisors are working at a grass roots level 
with individual businesses on a daily basis 
and are well placed to get information out as 
well as feedback small business concerns and 
issues to the City and OSBC. 
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Comments  Recommendations  

business community and welcome the strengthening of this partnership moving forward.  
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TOURISM ACTION PLAN 
 

Comments  Recommendations  

1. Destination Development  

Developing capacity  

I support the City’s intention to provide an investment and regulatory environment that 
supports and encourages investment in accommodation facilities.  

However, whist there is significant need to increase hotel accommodation across the City 
I would recommend that consideration be given to how alternative accommodation 
offerings can be nurtured and developed within the small business sector.  

In many other global cities there is a wider variety of accommodation options available to 
tourists, in particular there is a much larger network of short term apartment rentals and 
an appreciation that often tourists don’t want to move quickly from place to place but 
want to stay in one place, soak up the experience and feel like a local. This sort of tourist 
experience requires a ready market of short term rental apartments ranging in price and 
amenity. Such accommodation options would also enable more tourists to access village 
precincts for a more ‘local and authentic’ Sydney experience. 

The added economic benefit of such accommodation is that people would potentially stay 
longer in Sydney and spend more across a greater range of local businesses. 

I believe there is value in undertaking research to determine if there is a market for 
growing this type of offering and what regulatory burdens might be hindering the ability of 
property owners to consider this as a potential business proposition. 

Lastly, the downturn in the executive rental market following the global financial crisis has 
left many investment property owners with properties that are being underutilised and/or 
with poor rental returns and this is potentially one sector that could readily reposition for 
the tourism market with some assistance and support. 

 

• That the City undertakes research to 
determine the level of demand for alternative 
tourist accommodation including short term 
apartment rentals. 

• That the City undertakes an analysis of the 
regulatory and planning barriers which might 
be hindering rental property owners from 
considering the tourism industry as a potential 
market. And if such barriers exist then 
identifying how can they be overcome or 
minimised to improve this potential market. 
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Comments  Recommendations  

Developing city areas/Developing connections/Develo ping communities and business 

I strongly support the City’s intention to work closely with local businesses and 
stakeholder groups to develop strong Village precincts offering unique and authentic 
tourism experiences.  

Often small businesses are too busy focusing on their traditional markets to look at how 
they might position themselves for new or emerging markets such as tourism.  And often 
they do not realise that perhaps the changes they might need to make to attract tourists 
to their business are in fact relatively small and require minimal alteration to their 
business model. However, that small change might reap huge economic benefits. That is 
why it is essential that the City work with local businesses at a grass roots level to 
provide tangible support to assist them in identifying how they can capitalise on the 
tourism market. 

• That the City leverage off the OSBC’s Small 
Biz Connect program to assist small 
businesses in becoming “tourist savvy” and 
being better positioned to capitalise on future 
growth in the tourism sector. 

• That the City, OSBC and Destination NSW 
collaborate on providing the Small Biz 
Connect advisors with specialist tourism skills 
training so that they can assist small 
businesses on the ground. 

I strongly support the work being undertaken by the City in developing programs such as 
ChinaConnect which are designed to create a better understanding of the Chinese visitor 
market amongst businesses. These types of programs are critical in enabling businesses 
to understand new and emerging markets and to identify how they might be able to 
capitalise on these opportunities. 

• That the City continue to identify new and 
emerging tourism markets and adapt existing 
programs to suit these markets so that 
businesses are prepared and positioned to 
take advantage of future growth markets. 

Sustaining capacity and building economic growth th rough events management 

Whilst I acknowledge there is major economic benefit to be derived in developing a long 
term comprehensive state-wide events and festivals strategy including major and small 
events I believe it is essential that businesses, and particularly small businesses, do not 
rely on these events as being central to their business model. 

While I trust the City will endeavour to establish a sustainable, economically viable and 
ongoing relationship with events and festival organisers, it is important to be cognisant of 
the fact that the events sector is a more transient and fluid industry. Over recent years a 
number of music festival organisers have gone into receivership as their events were 
note economically sustainable resulting in performers being left without payment.  

• That a rigorous tender process is put in place 
when selecting events and festivals for 
Sydney to ensure that those selected are both 
economically viable and will bring sustained 
economic benefit to local businesses. 

• That prior to the festival or event taking place 
local businesses are informed and assisted to 
identify prepared so that they can take full 
advantage of the economic flow on effects. 
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Comments  Recommendations  

I believe that there needs to be a rigorous tendering for the selection of events and 
festivals to ensure they are economically viable and sustainable and that there will be 
significant benefit flowing to the local community and businesses. 

Lastly, in order for small businesses to take advantage of the potential economic benefits 
of such events and festivals it is essential that they are consulted with well in advance of 
the event or festival so that they have a clear understanding of the positive and/or 
negative effects these might have on their business and so they can capitalise on the 
opportunities. 

• That the City considers utilising the services of 
the Small Biz Bus prior to and during events 
and festivals as a way of providing assistance 
and support to small businesses involved in 
these events. 

2. Destination Management  

No comment.  

3. Destination Marketing  

I support the initiative to work with local businesses and associations to produce 
marketing material and area-based marketing campaigns which promote the unique 
character of each of the City’s villages. This would enable many small businesses who 
have limited marketing budgets to leverage off the larger marketing power and brand of 
the City. 

I note that the City intends to work with local business chambers and associations to 
develop these area-based marketing campaigns, however it is important to be aware that 
many small businesses are not members of these organisations and may miss out on 
having input to these campaigns. 

• That consideration is given to identifying 
additional engagement options to work with 
local businesses in developing area-based 
marketing campaigns given that many are not 
members of local business chambers and 
industry associations and should have an 
avenue through which to contribute to these 
campaigns. 
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RETAIL ACTION PLAN 
 

Comments  Recommendations  

1. Create great experiences  

Invest in public domain improvements, infrastructur e and services to enhance the attractiveness of cen tral Sydney as a retail 
destination for workers, residents, visitors and bu siness.  

Please refer to comments under the heading “A liveable city” of the Draft Economic Development Framework. 

I support the City’s intention to encourage the expansion of the core retail area in central 
Sydney and believe that by reviewing planning controls and improving the public domain 
this would create the opportunity to activate underutilised street level retail premises and 
laneways. 

The key to the success of this strategy will be firstly, the ability of the City to attract and 
support businesses willing to establish themselves in previously inactive zones and 
secondly the City’s ability to create an interest in the market place for a unique and 
intimate retail experience within the central Sydney area. 

I would recommend that consumer interest and curiosity in such experiences must be 
nurtured and gained early on in the planning process so that the consumer is already 
‘buying in’ to this type of retail experience well before it has become available. 

In regards to attracting new international retailers to Sydney, I note that whilst I 
appreciate there is a huge consumer demand for these retailers to enter the local market 
this does serve as a double-edged sword for local retailers regardless of their size. On 
the one hand international labels do increase foot traffic within a location which has flown 
on affects for the retailers located nearby. However, they also detract from the offerings 
of local retailers given their capacity to give the consumer a larger, on-trend and more 
affordable array of product. 

I strongly believe the key to success for smaller retailers in this changing environment is: 
their ability to be more flexible and nimble; their ability to provide the consumer with 
bespoke products not available in larger stores; and their ability to provide a more 

• That engagement with OSBC take place so 
that support can be provided through the 
Small Biz Connect program in a timely and 
ongoing manner to small businesses that 
move into underutilised properties and/or 
areas where the City is trying to activate 
business and neighbourhood activity. 

• That the City engage with consumers at the 
early stages of the planning process when 
creating new retail precincts to ensure 
consumers buy in to the experience well in 
advance of it being available to ensure that 
such strategies are successful and on target. 
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personalised and intimate retail experience. The ability to back this up with an online 
environment that complements the bricks and mortar environment is essential. 

The OSBC can assist the City in delivering on the Retail Action Plan by providing tailored 
advice to smaller retailers through its Small Biz Connect program. The business advisors 
recently completed specialist retail skills training in partnership with the Australian 
Retailers Association so that they could provide more tailored assistance and support to 
retailers in the current trading climate.  

Deliver public domain improvements in the villages to enhance their attractiveness as retail destinati ons.  

In terms of improving access to retail destinations, I support the City in continuing to 
investigate car parking options and note that there was to be a review of parking controls 
in shopping strips to attract more customers by allowing four hour parking in the evenings 
would be of benefit to many precincts.  This strategy would have a positive impact on 
attracting both visitors and residents to local villages.  

Additionally, consideration should be given to other parking alternatives, such as a 
parking validation scheme (e.g. reduced rates) for visitors to retail, dining and 
entertainments precincts that use council car parks.  With the ‘right’ incentives, such a 
system could encourage people to visit more businesses throughout their visit to have 
their parking validated. 

• That the City continues to investigate 
extended car parking hours in village precincts 
during evenings. 

• That the City considers the introduction of 
parking validation schemes to encourage 
more consumer activity within a single visit. 

Create lively places that encourage more visits and  increase dwell times in central Sydney and the vil lages. 

I acknowledge that the City and other stakeholders are keen to facilitate extended trading 
hours in appropriate locations for outdoor dining as a means of improving street 
activation. However, it is important that these do not become enforceable and businesses 
should be able to decide what hours of operation are most appropriate for their business.  
The key is ensuring greater flexibility around opening hours for retail, entertainment and 
dining precincts. 

If extended hours are to be more economically viable for small business then the 
following issues must be considered: 

• Increased staffing costs 

• That the City adopts a flexible approach to 
promoting extended trading hours for outdoor 
dining venues given there are significant 
barriers hindering the capacity and willingness 
of smaller venues from offering extended 
trading hours. 
 

• That the City give consideration to ensuring 
the provision of safe and secure transport for 
staff employed by businesses offering 
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Conditions under current Employee Awards, such as the General Retail Industry Award 
2010, and the potential increased costs of: 

o employing additional staff to cover the increased number of shifts; 
o paying employees overtime rates for longer shifts; and  
o paying employees higher rates on weekends, public holidays of after midnight. 

Increased staffing costs may also place some businesses over the payroll tax 
threshold, creating additional expenses.  

• Transport and Security of employees 

In order to facilitate extended trading hours there must be a focus on the importance of 
transport and security for workers, as well as visitors and residents.  The availability of 
safe, reliable, and low-cost transport options will have a strong impact on the ability of all 
businesses to recruit and retain appropriate staff. 

 

extended trading hours. 

Promote Sydney as Australia’s premier retail destin ation 

I believe that the development of a ‘brand’ strategy for Sydney a unique identity which 
incorporates both larger retailers and the more diverse offerings provided through smaller 
retailers and village precincts. 

 

• That the City explore the delivery and 
development of a single web portal providing 
a one stop shop for both consumers and 
businesses on all matters relating to the retail 
sector in Sydney.  

• That the City collaborate with other key 
stakeholders such as OSBC, Destination 
NSW and industry associations in the 
development and ongoing maintenance of the 
web portal. 

2. Build capacity and resilience  

Support and strengthen retail on main streets and i n villages/Ensure retail sector growth 

I note that the Australian retail sector is experiencing a significant structural adjustment – • That the City refers small retailers in to the 
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the growth of online retail, the historically high valued Australian dollar, the entry of 
international fashion labels into the local market, smartphone and tablet technologies, the 
emergence of the services industry as a major retail tenant are all changing the dynamics 
of the local retail industry. 

One of the more visible trends is the move of many retailers from high streets or strips 
like Darling Street or Oxford Street into large shopping centres. Part of this is driven by 
consumer demand with shoppers showing a clear preference for experiential shopping 
where multiple world class brands are in close proximity to easy access parking and food 
outlets. Retailers are responding to this dynamic and attractive tenancy mix by changing 
locations.  

But another part is being driven by fragmented ownership and landlord profiles. Unlike 
shopping centres, strip shops often have a multiple landlords who have traditionally 
offered retail space to the highest bidder without thinking about tenancy mix.  This has 
resulted in retail strips that often offer many types of the same shop with little or no 
variation. The successful strip precincts offer variety and a unique/boutique shopping 
experience.  Strip shop landlords have been slow to respond to these trends and 
anecdotal evidence suggests they are also just as slow in responding to the market value 
of their rent and are being unrealistic with their return on property investment 
expectations. 

At a higher, industry-wide level the emergence of online retail has been one of the other 
big game changers and local retailers have struggled to meet the demand of local 
consumers who are looking beyond our shores for the best deals on price, choice and 
service. But surprisingly 73% of online sales that occur in Australian stay in the country 
so clearly consumers are still predominately shopping locally but just in a different format.  

In this environment, it is critical that all retailers, but especially small businesses, 
recognise the importance of responding to how their customers want to shop, i.e. on their 
phones with same-day delivery, and where they want to shop, i.e. Bondi Junction and Pitt 
Street. 

The OSBC has developed a range of tools through the Small Biz Connect program that 
would be of significant benefit for small retailers and there is value in the City leveraging 

Small Biz Connect program so that they can 
access personalised business advice and 
identify strategies to enable them to respond 
proactively to changes in the broader retail 
sector and/or local market demands. 

• That the City considers leveraging off the 
diagnostic tools offered through the Small Biz 
Connect program for the purposes of 
developing its own research tools and 
program. 

• That the City and OSBC partner to deliver 
forums focussed on providing targeted 
information to landlords designed to assist 
them in understanding the changing market 
place, managing their expectations around 
rental returns and providing guidance on how 
they can position themselves for the future. 
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off these tools when developing its own research tools and program. These tools include 
the Small Biz Connect Diagnostic System, Benchmarking.com.au and Bugseye Pinpoint. 
These tools assist small business owners and operators in making informed business 
decisions. In particular, the Small Biz Diagnostic System includes a range of business 
health checks to enable small business owners to identify gaps in their business 
knowledge and processes and take steps to improve the performance of their business. 
The system will measure performance indicators for small businesses longitudinally, 
enabling the OSBC to capture detailed outcomes for small business clients from July 
2013. 

I acknowledge that pop-up retail outlets may provide new businesses with the opportunity 
to test their product, improve ‘brand’ recognition and raise their profile. However, I believe 
there needs to be an economic benefit analysis undertaken to determine whether this is 
an economically sustainable strategy and if the ‘real’ benefits outweigh the cost for 
smaller retailers and if there are particular sectors within the retail market which are best 
suited to this strategy.  

Key to encouraging newer businesses to consider pop-up outlets as an appropriate 
strategy for their business is the provision of ongoing support to those businesses when 
they transition out of the pop-up space into more secure premises. As often the pop-up 
space is secured with more attractive rental terms and there can be a considerable jump 
in rental outlays once the business tries to secure a permanent rental premises.  

• That the City undertakes an economic benefit 
analysis of pop-up spaces to determine if this 
is an economically sustainable strategy and 
what the ‘real’ short and long term benefits 
are for small businesses. 
 

• That the City considers putting in place 
supports which not only enable new 
businesses to access suitable pop-up spaces 
but also the position them for the ‘reality’ of 
transitioning to permanent rental premises. 

I believe there to be limited benefit into developing resources and information kits to 
assist start-up and small retail businesses. The problem with these types of collateral is 
that the information often dates quickly and it tends to be fairly generic in nature. Given 
that the retail sector within the Sydney area is diverse such resources will be limited in 
their efficacy. 

Based upon experience with the Small Biz Connect program, I believe that better and 
more sustainable outcomes for small business derive from a grass roots approach 
involving face-to-face tailored business advice and support rather than from providing 
hard copy and online toolkits. 

• That the City reconsider whether the 
development of resources and information kits 
is actually an appropriate and/or effective 
method by which to convey information to 
small retail businesses. 

I support the idea of encouraging peer to peer mentoring for entrepreneurs and new • That the City identifies opportunities for 
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market entrants by experienced business owners and believe that this type of initiative 
could be facilitated through collaboration with existing local business chambers and 
precinct business networks.  

This program may also be of benefit to established small business owners wishing to 
take their business in a new direction and/or respond to changing market trends, 

establishing peer to peer networks through 
collaboration with existing local business 
chambers and precinct business networks. 

• That the City considers extending this 
program to established small business owners 
wishing to reposition their business and 
explore new business opportunities. 

3. Remove barriers  

Remove regulatory process inefficiencies and barrie rs to business growth and inform businesses how to navigate the processes. 

Please refer to comments under “Making it easier to do business” of the Draft Economic Development Framework. 

I support the City’s free pre-development application service and believe that this 
personalised service assists small businesses in gaining a better understanding of the 
regulatory environment and how to navigate through it to reach positive outcomes. 

• That the City continues to provide a free pre-
development application process for 
businesses wanted more detailed information 
on their particular development proposal. 

I support a review of the Footway Dining Policy and have heard from a number of small 
businesses located throughout the Sydney area that they have found the current policy to 
be limited in application, difficult and expensive to implement and in some cases not 
economically viable. 

In order to facilitate the promotion of Sydney as a ‘lively and active city’ I would 
recommend that the City focus on the consolidation and streamlining of compliance and 
regulatory processes in a manner which provides greater clarity and accessibility for 
small business. 

• That the City review the Footway Dining 
Policy to ensure that a more flexible and 
simpler policy is developed which is less 
expensive for small business owners and 
results in more lively public spaces both within 
the city centre and local villages. 

Assist retailers to capitalise on business opportun ities associated with events and shifts in consumer  behaviour. 

Please refer to comments under “Create lively places that encourage more visits and increase dwell times in central Sydney and the villages.” 


